BBA/ BACHELOR OF BUSINESS ADMINISTRATION PROGRAM
BUSINESS Faculty of Management Sciences

Surindra Rajabhat University, THAILAND

ADMINISTRATION

Program BACHELOR OF BUSINESS ADMINISTRATION PROGRAM (B.BA.)
Length of Study 3 years (9 Trimester)
Program fees Approximately 160,000 Baht

(Including registration fees and 3 field visits)

HIGHLIGHTS
+ Duration — 3 YEARS FULL-TIME
*  Exceptional Career Opportunities
* Outstanding Networking, Study Abroad, and Field Experience

Applicant qualification:
. Applicants must have completed/be completing a High-school diploma (12th grade or
equivalent).
. Applicants must achieve the minimum score on one of the following English proficiency tests.
a) English is the applicant’s first language or;
b) A score of B2 level in the CEFR framework; or
¢) An IELTS (Academic) overall score of 5.5 or;
d) TOEFL score of at least 500 in Paper-Based Test; 173 in Computer-Based Test;
60 in Internet-Based Test
. Successful applicants will be invited to attend an interview which is a vital part of the
selection procedure.

Structure of curriculum (124 credits) Duration of Study

»  General Education (GE) Courses 30 Credits = 1st Semester : Nov.— Feb.

» Specific Education Courses 88 Credits = 2nd Semester : Mar. — May (Summer)
=  Free Elective Courses 6 Credits = 3rd Semester : June — Sep.
Remarks : Students must complete all the requirements for the degree within 8 academic years from

the date of enrollment. Any extension can only be made within the University regulation.
The GPA of a student must not be lower than 2.00 from the total of 4.00.

Contact information :

BBA Program Facebook :
Faculty of Management Sciences, https://www.facebook.com/BBA.SRRU
Surindra Rajabhat University. Website : http://fms.srru.ac.th
186 Moo 1, Surin-Prasat Rd., Muang Tel. +66)062-654-2641
District, Surin 32000, THAILAND Email: bba@srru.ac.th, A\

napatcha@srru.ac.th Yﬂu TUI]E



mailto:bba@srru.ac.th
mailto:napatcha@srru.ac.th

Academic Year 1 : Foundation

Academic Year 2 : Application

English for Communication in
1501101 GE 2001208 Creative Entrepreneurship
Daily Life
Principles of Administration GE
2001216 GE 2001101 The Beauty of life
and Management
Mathematics and Science for Management and
4001101 GE 3561101
Life-Solving Organizational Behavior
4001102 | Science for Life GE 3542403 Marketing Management
3591101 | Principle of Economic
Business Ethics and Social
3561002
Responsibility
Information Technology
3601001
Management for Business
Credit 21 Credit 12
Accumulation Credit 21 Accumulation Credit 33

English for Business
1501103 * | Thai for Communication 3562105 | Business Negotiation 3562003
Communication
GE Development of
2001102 * | King's Philosophy 3532202 | Business Taxation 3563207 | Personality for
Businessman (Elective)
GE Sufficiency Economy on
Statistics and Business
4001103 * | Digital Literacy 3563009 3562104 | Community Business
Software Packages
Based
GE Cross-Cultural Free Elective
1501102 * | Applied Conversational English 3561103 | Business Laws 3582104 Courses
Management
Production and Operation
3562005 3562201 | Business Psychology (Elective)
Management
Leadership and Team
3562004 Human Resource Management 3562106
Management
3521101 Principle of Accounting 3563108 | Business Risk Management
Credit 21 Credit 21 Credit 12
Accumulation Credit 54 Accumulation Credit 75 Accumulation Credit 87

Academic Year 3 : Integration

3532401 Financial Management 3564010 Strategic Management 3565602 Internship in Business
3563010 Innovation Management 3563111 Business Research Management (5)
3524301 Managerial Accounting 3564112 Seminar in Business
3563109 Business Entrepreneurship 3565601 Preparation for
Logistics and Supply Chain Professional Experience in
3583108
Management (Elective) Business Management (2)
XXX Elective
XXX Free Elective Courses
Credit 21 Credit 12 Credit 5
Accumulation Credit 108 Accumulation Credit 87 Total 124
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COURSE DESCRIPTIONS

3.1.5 AN95UIYSIYIVN

SHEIY FouazAasuresedn Un-U-2)
1501101 Mesangesiiansaeasluidausesniu 3(2-2-5)
English for Communication in Daily Life
nsldnedenguiionisdeanslussiudosfunuantunisalnieg lu
PinUseiniu lagldvinveduiusmaniw e ya 61y uazidey
The use of English for communication at the basic level in everyday

situations using the four skills, listening, speaking, reading and writing.

1501102 MeBNguEUTZENALNDNTAUNUN 3(2-2-5)
Applied Conversational English
nsldaruwdenguluszaunasduniuaniunisaliie ludiiausedniu lagly
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The use of English for communication at an advanced level in everyday
situations using the four skills; listening, speaking, reading and writing, the acquisition of

English knowledge in occupational settings.

1501103 aelneiianisionns 3(2-2-5)
Thai for Communication
anuddnasnwinglugusiidueiosdiedoasuag inusssuvesniany

anmigmuaziuanianugym wdnmsldnwlnedienisennumunelugiunisils nTNA

ns81u waznsifeu Tlianuseviuazannsaldnudearsludinyszdrfuldegqedl

Usgansam uganmuuIuimsdsauiaz Tausssulney
The significance of Thai language as a tool of communication and national

culture, study of problems and problem-solving methods, principles of Thai language

using for communication, listening, reading, speaking and writing, and awareness on using

appropriate Thai language for communication in social contexts and Thai culture.

SHEIY FouazArasureseIv un-U-2)
1501204 AMunvasiiguiusiunelne 3(2-2-5)

Interrelation Khmer and Thai Language

ANNFNTUSTEnINaiuAulng JULUUSNYINIEIINT TEUUEEINYIUNS
MsUsTAUSNES WSewnY NeeA n13aded Aduntviwusluniwivewazauduius
sgrinnwiswesnwissiulngludmingiuns

Relationship between Cambodia and Thailand; Pattern of Khmer
alphabet, Khmer phonetic- based, alphabet- mixing, symbol, syllable, word building,
Khmer loan words in Thai language and the relationship between Khmer language and

Local Khmer language in Surin province Thailand.

1501205  nwusiNennsHass 3(2-2-5)
Khmer Language of Communication
m’lmwamummﬂUi”UULaENm‘mmm aﬂmmm Tassaseheansal ’ilJ

Uiﬂaﬁ‘wu%m mv*i‘wwwu%m Winwgnsils ya eulay ﬂ’]iL“UEJU‘UUWH%"Iu MENA TN

Hlunwilne
Basic knowledge of Khmer phonetic-based, Khmer alphabet, grammar

structures, sentence structures, and basic words; Basic skills of listening speaking reading

and writing with simple Khmer words that use in Thai language.

2001101 ANNVDITIN 3(2-2-5)
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The Beauty of life

LUIAANANFATAU U'ﬁsdiU’l ﬂ'ﬂllLsU@ ‘UU‘UﬁSilILuEJlI‘Ui L‘Wle ’J%JUﬁiiiJ‘UlI‘Uu
aumamammmmﬁaﬂu mum mgmaﬂ maamm nN15AR mﬂﬁummma a\‘lLﬁﬁJﬂWﬁJﬂﬂ«IﬁiﬁJ
385554 @f ﬁﬂJUsliiUﬁUu ﬂﬁ]’)%ﬁ?ﬂ\‘iﬂiﬂ Imaasmmamm iﬁm(ﬂ‘u ﬂuau 6U?,JGU‘L! ammaaau
ﬂ?iﬂ@ﬂ@ﬂ’]ﬂﬁumﬁ% iL‘Vl’Wlu’d’e] mﬂmwmmuwa ’e)’e)ﬂLL‘U‘Uﬁ’e]ﬁ’ﬁ ﬁi?ﬂﬁiiﬂU’]LWﬁJUiﬂﬁJsﬁu

Principles of religion, philosophy, faith, custom, community culture,
aesthetics of arts, music, and dance, thinking, using reasons to promote ethics,
consciousness and social psychology, social structure, self-awareness, community, local
society, living in peace, recognizing social media, propaganda, communication design,
and creative outreach activities.

SRAIY FouazArasuresein u(n-U-a)
2001102 ANEASITIIY 3(2-2-5)

King's Philosophy

UseTRnnudumnuminendesedguitewauiviesdiu Sndnualuminendy
wAgauns AamaneuaziSeuimaninszswn 5 57 Wlamansnszsmiionisimuni
ety nsdiinwmudidaduszdng msdanisin fu fwndeu nuns WALLATYAINDLNE
WINNTINATIUAUATUANEATNTZ 117

The history of Rajabhat University for local development, the identity of
Surindra Rajabhat University, the meaning and learning on the King’ s philosophy in 5
approaches, the heart of the King’s philosophy for sustainable development, successful
case studies on the management of water, soil, environment, agriculture, and sufficiency

economy, innovative projects related to the King’s philosophy.

wazideniseulidosndt 3 wiaehn
2001203 Funsanen 3(2-2-5)
Surin Studies
UseiRmaniiiiosasuns 309730 1Asugia deanuasTausssy aiuady
Fminaiuns demsissegniemsivdsundanilesgiunsrudenuninealusuian
History of Surin city, way of life, economy, society and culture based on

Surin province motto, the existence or changes of Surin in the future digital society.

2001204 FpuAnwinazUszyaulan 3(2-2-5)
ASEAN Studies and the World Community
Usyifenansondou 30730 denudausssy suluuausiuloniunisiies
LazATIuALATYgRY Yveslsyaueiduny fusenidedls uazUszanmslan
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History of ASEAN, way of life, society and culture, the cooperation in

politics and economy’s stability in Southeast Asia community and global community.

IRAIY FouazArasureseIn u(n-U-2)
2001205 ANIIIVDITIN 3(2-2-5)

Truth of Life

ANNDTIVDITIN AUNUI8999T30 LTINN189T IR n1TATsTInlulan
Jagtu nsihenuaswasndnaausssuluussendalduntaymdiowas Waundyan Peuas
F1A3 NIWAILIAMISTINATHSITUMUNANAIEUSTTY LilANATUgULIATInuAL AL
duRnIn

The truth of life, the meaning of life, the goal of life, way of living in the
present world, applying the truth and dharma to solve life problems and intellectual
development, life and society, the development of morality based on dharma for life

peacefulness and world peace.

2001206 nguangludinuseaniu 3(2-2-5)
Law in Daily Life
wdniluuazauddguesngvane NHMUBIFEITUYLY NYUNI8UNATES
NOMIEIY NOUINekakaz e waznsunlulgluainusedniu
General principles and importance of law, constitutional law,

administrative law, criminal law, civil and commercial law, and law in daily life.

2001207  wihiiwailas 3(2-2-5)

Civics

WUIAA NANNIT LLazaﬂﬁmm?LﬁlmﬁummLﬁuwaLﬁaﬂué’ﬂﬂmﬂizﬂﬂ%ﬂm
viihfiveswaldosiniundnsssn anduazniirfivesnaliiosnuigsssuyy unUImAY
Suiinvounisiduaudndifvesdiny nsfidusiautledgmuesday Indiilnduinetar ns
$r3slifedninsuaznmiuesaudusywd

Concepts, principles, and the body of knowledge on citizenship in a
democratic society, duties of a good citizen according to dharma’s principle, rights and
civic duties based on the constitution, roles and responsibilities of a good member in
the society, participation in social problem solving, voluntary consciousness, maintaining

sense of dignity and humanity.
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FWeIY HouazAasuresein u(n-U-a)
2001208 nsugusznaunisadneessd 3(2-2-5)

Creative Entrepreneurship

ALY UTELANYeegIiavuInnalsazvuIngeu wsegelalunisidu
AUTENBUNIT N15a5NassAkasRUINGn T e Y89n19n153nd1minsnagnisnialyd
diinnseiind nsdavtunu saensunsiiesrauiulssendldlunisianisgsfiasuin
NANLAZIUINYDNDEIAT19ETIA

Definition and types of small and medium-sized enterprises, motivations
for being a creative enterprise, creation and packaging development, distribution
channels, e-commerce, funding, and applying the knowledge to small and medium-

sized enterprises creatively.

2001209 N33a1saUmA 3(2-2-5)

Information Literacy

WIAAKAEANEIAY BIAUTENOULATUINTFIUNITIANTAUMNA N1SAINUA
AUADINTITANTAUNA LUAINITAUNTINNT nsUsEIluasaua nsldasaumaagndl
3LFITU NT38ULTBINT W8 UD19BmazUTIaYnsuluTIeu vouauaansaumealy
JULUUAN9Y

Concepts and their importance, elements and standard of information
literacy, resources, resource evaluation, ethics on resource usage, report codification and

citation, presenting various forms of information.

2001210 IIIUNTTULALNITATI9D9ARIINS 3(2-2-5)
Literature and Knowledge Formation
LWIAAANUAIAYUTINNUDNITIUNTIY 11581 WaTaIARUSINYeNSaUAY

2550UNT31 MIBUTIVTI BeuiFusesdmnuy tiausssianuiiedeainsassa
Important concepts, literary genre, reading and literature review, reading

for gathering and compiling body of knowledge, presenting body of knowledge with

creative media.

AU VDWATAIBEUIYIIYIVN U-U-9)
2001211 ANNUANESINETIANUUIANTIUNDIDU 3(2-2-5)
Creativity and Local Innovation
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Local wisdom, developing local innovation and local community related
to ways of life, culture, adaptation, relationship of community and environment, and
media selection focusing on research and practice based on creativity development
using different fields of knowledge.

2001212 FUNTENINYDITIN 3(2-2-5)

Aesthetics Appreciation

LUIAAUNITRAIMIUTEAUNTILA ANAIYRIAUNTEE dunIumanslugs
Ysanms nisuanensiials wgiiad aun’ mnuduiusiuuiundinuinusssy sssumines
Aawndon NTEUIUNTSISELS HouarUszaunisal NelvilinALIN AMAIYBIFUNTENINYDS
WIn

Concepts of seeking experiences and value of aesthetics, integrated
aesthetics art performing, dancing art, music, relationship between aesthetics and socio-
cultural context as well as natural and environmental context, learning process, media
and experience leading the beauty and value of life’s aesthetics.

2001213 auNStaNauTIn 3(2-2-5)

Meditation for Life Deyvelopment

ANNYINY TRGUTTASA TUABU ANBIE LAYNTIANAYDIANTT auBivaisiadl
uisemEY asnSiileduiguueayuend Msthauslulidinuszdiu ansiunsSouuas
591U Snuas Tuneu AuauTRuarUselomivesany Snuy Tuneu anauTRuA U Tow
yosp AiimsiFenitaaun mathausluldlunsiandie

Meaning, objectives, process, characteristics, and progress-evaluation of
meditation, meditation and chemicals of happiness, meditation for peace of mankind,
applied meditation for everyday life, meditation for study and work, characteristics,
process and benefit of the contemplation (Jhana), characteristics, aspects of insight
meditation, application of meditation for life development.

SREIY FouazAasuesEIU un-U-0)
2001214 InIneniiomsnauiny 3(2-2-5)
Psychology for Self-development
ﬂ%ﬂﬂ%Lﬁ@ﬂﬁULﬁﬂ%ﬁU%@%%ﬂ’l ﬂa%’aﬁﬁqmawqamm DIAUTENOUNGANTTU N3
WAILIAY NFZUIUNSRAILIAY FAIVennsiauay Aalsnisdeans nswaunfinoau nsdu
Q’ﬁmmu nstasuaianaslyg nsiasuaiianuguliiudiauaznisvinau dnUufon
ﬁamimwamiwwmﬂmmwmm
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Introduction to psychology, factors that affect behavior, components of
behavior, self- development process, developmental psychology, arts of communication,
team development, leadership skills, strengthening intelligence, enhancing happiness for life

and work, life quality development practice.

2001215 Inngiensliiinedneiinnuga 3(2-2-5)
Psychology for Happiness of Life
audidosiuinafuaoarananiluauesiidamatennugy nmsufoRad

tiailon1s1diin nszviumaauaianuglunsliTinusazdisls mssnweiuauna

newazInlaglindnaau UURn1saiaguwasn1snseufiinIeag1eey

Introduction to brain and brain chemicals that affect happiness, practice
of mindfulness therapy for living, process of enriching happiness in each age of life,
maintaining physical and mental balance using religious principles, creating happiness

and the preparation for peaceful death.

2001216 RANNITUINITHAZNITIANTS 3(2-2-5)
Principles of Administration and Management
LunAnuazNaNN1sIan1s wihilunisdanis msdaniamiweinsuywdly

9IANIT N1TIANITAITIIY NISAIUANAUATNLATNITUINNT mwéﬁmazmw%miﬁmm

93857 TULATAMNTURATOUSOdIAN  NTIlATIznIalAnwILazn1sdanisade vy
Concepts and theories of management, management duties, human

resource management in organization, financial management, production and service

quality control, leadership and team management, ethics and social responsibility,
analysis of case studies and modern management.

WAV FouazArasureseIv un-U-a)
2001217 UYBINULATEND 3(2-2-5)

Man and Economy 3

LUIAA AUNNIEY ALFNTUSIUIUNILATYIRIveIy vl lussAuday
LASYFNI 3uUULﬂ3H§ﬂ%L%Q‘Zj@u msmLLuﬂiuUUmeﬁﬂﬁ] mmmwmmm nsangaula ng
Lmﬁfumwuﬁm ﬂﬁiﬂﬂ’]‘iﬂn’lﬂ’lu%aﬂﬁvuuLﬂﬁ‘tﬁ%ﬂﬁ] mmamwuﬁﬁuaﬁvummwﬁm DVInLaY
mwﬂwwws asfiiionudunaiiodia manLLu’mNmﬁamwﬂuamﬂauma%
N15ILAIIERUSY Lﬂu{]mmua LLu’ﬂumaflmﬁmme%mﬂuiaﬂ{]ﬁ]%uwLﬂmuﬂummmLLau
daAu

Concepts, definitions, and basic economic relationships of human in
society, multiple economic systems, economic system classification, economic sectors,
decision making, basic problem solving, economic system mechanisms, economic
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system relationships, way of life and desired economic characteristics for good
citizenship, harmonious existence, and analysis of current global economic trends.

4001101 neneansuazadinaranfivonisuddamludin 3(2-2-5)

Mathematics and Science for Life-Solving

AU IULRINTEUIUNIININENManT sesuvPnarlaseadiaves
Adiaans n1sseuiwuvaniufne nslesieiuazuidymaiiuvaznisinszidoya
1mas Inuiurinuznszuiumsifeuimanemaniuazadamans nsdenleanszuiuns
Anvainermaniuazadaaansiiiondaynildegrssoudunasiiuseansain waznis
UNFUONAIUAINATZUIUNTUAT YN

Fundamental knowledge of scientific process, nature and structures of
mathematics, STEM education learning, analytical and statistical problem- solving,
information and data analysis, emphasis on scientific and mathematical thinking process
for rounded and effective problem- solving skills, presentation of problem solving

proceSS.
AU YDWATAIBIUIYIIYIVN U-U-9)
4001102 ANdNSLNBTIN 3(2-2-5)

Science for Life

Faandeudun1smsdin waluladuaznisinnsasneden mnudfyves
911117 MIkUIFUDINT aaﬁﬂEJWMﬁLLﬁSﬂ{]mﬂEJﬁLﬁIEJ’J%@Q arsadlutinuszdriu nslaen
nazayulwsiivaonsde uaznsguagunludinuszdiu

The environment and daily life, environmental technology and
management, food importance, food processing, food labeling and relevant laws,
chemicals in daily life, safety medicine and herb usage, and daily-life health care.

4001103 n133a31a 3(2-2-5)
DigitalyLiteracy
ANUIHUFIUN RN IRETUAENTIdIY MIUTITUAENITIANISTRNAWIS
LASDUI8ARN AR kAN T uBwnesin nsTElusLnsuUsSERIaNan n1stElUswAsY
A1519RwIn MsllUssutEweL nsveusaiuwuvesulal msldlusunsuasde
Advta nisldRavarienusiupsaonsy
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Computing fundamentals, software managements, computer networks
and internet, word processing, spreadsheets, presentation programs, online
collaboration, graphics editors, cyber security practices.

v aen
4001204 AMAAIENINUNITUINISTIN 3(2-2-5)

Mathematics for Life

ﬁﬁimmLLavaqaiwwmnmmmam NSEUIUNISHINY NSe ‘U’J‘Llﬂ?iE]‘U‘LJEJ
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manmmmam

Nature and structures of mathematics, deductive reasoning process,
inductive reasoning process, Mathematics of Interest and Installment, Pawn, Mortgage,
Sell on consignment, Problem-solving everyday life with Mathematics.

SRAIY FouazArasureseinn Un-U-a)
4001205 fawndeuiudiin 3(2-2-5)

Environment and Life

wmawumwaqmmm ‘W‘L!ﬁﬂiillLL@”’J’JWU’]ﬂWST@QﬁQN%’m ’J{]Qﬂi%@ﬂ@’]%ﬂi
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L‘VIﬂI‘LJIa‘EJLLa mawmmmmaau LL‘IJUVI’Nﬂ’ﬁWWU’]EJEJ’]\‘]ENEJu N15LATE ‘ViNﬁﬂi NUNN
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Cell of organisms, genetics and evolution of organisms, food cycle and
essential substances for life, types of natural resources and environment, environment
in daily life, technology and environmental management, sustainable development,
environmental impact assessment in oneself and community, environmental and happy
life.

4001206 FUNNYIN 3(2-2-5)
Healthy Living
wAMEITUgYAWEsATI JadefiTnansenudeguain msdaaugunm
wazn1sdesiulsn msuszidunnizauain nMsguaguamauedludiinusedniunayluvue
Futhe nisidenldeuazayulnsiivasnds saunasaienisldszuuuinisaunmliogig
RETRETE
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Concepts of holistic health, factors affecting health, health promotion and
disease prevention, health assessment, heath care when getting sick and in daily life,
safe drug and herb usage through an appropriate health care system.

4001207 21M13AUINYIN 3(2-2-5)

Food and Ways of Life

AUEIA VDM IUTIAUTZINTU D mshazlasuINTE MU TER 99
‘Wi]aﬂﬁillﬂ’]i‘U%Iﬂﬂ@’]Wﬁ mwﬁﬁmﬁu BﬂﬂﬁﬁLﬁaé’j“Uﬂ’]W AUUABANEUDIDINIT NISNEAR
gimsaudaneiies n1sulszveImswaznIsiuing aaNeMNsaTn N Mine 1909
ussyfusiemnsinvduneaden ewnsuagiitinfumadsuntadlangalanifian

Importance of food in daily life, food and nutrition for various ages,
consumption behavior, local food, food for healthiness, food safety, food production in
sufficiency way, food processing and preservation, food labeling and related law,
environmental care food packaging, food and ways of life according to the globalization.
eV ok YouazA1asuesEIN u(n-U-2)
4001208 Preiuguludinusesntu 3(2-2-5)

Basic Technician in Daily Life

utdluTindsesniu msldiadosdietnsiugiy nudisiugiudosiu seu
masnfelunisldiuaiosiiorns maguavissinwiaiesdiedns nsfaulasgesuey
Awauatadld msdsznaviunu mauUssuingiulmduduany

Handcraft in daily life, basic knowledge on using basic technician tools,
basic handcraft knowledge, safety system in technician tool utilization, technician tool
maintenance, stuff modification, forming work pieces, transformation of raw materials to

be a work piece.

4001209 AsINEASEIEY 3(2-2-5)

Sustainable Agriculture

Anudifguesnianisineasiutdagiu nisiasuasernuduundanianie
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wealuladuazuianssuiionisiudounisinunsidenadasiupudeinisvesmainuaylng
waua 4.0

The importance of the present agriculture, enhancing the strength of
agricultural sector, enhancing the sense of pride and prosperity in agriculture, developing
the standard efficiency and quality of agricultural productivity, land consolidation by

royal neo theory, the management of sustainable agriculture resources and equity
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rehabilitation, developing technology and innovation for agricultural mobilization
related to the market demanding and Thailand 4.0 .

2. NUINITUINIZATY
2.1. RUINIVIANIZATU
2.1.1 nguYIuNU

SRAIY FouazArasueseIn u(n-U-a)
3562003 NYIBINOEHEMTUTING 3(2-2-5)

English for Business Communication
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Focus on four business English skills (reading, writing, listening, and
speaking) using in inter- office communication. Introduction of variety of business
terminologies and expressions through related topics including office organization,
telephoning, making social and business contacts, business correspondences in the
office (memos, notes, notices, announcements), letters of query, quotations and
ordering, and job application.

3561002 IYTITUNNFINILALAMNTURAYOUADHIAN 3(3-0-6)

Business Ethics and Social Responsibility
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Definition, concepts, and theories of ethics, importance of ethics, issues
and unethical acts in business, ethics in governing business, ethics of executives and
staff, corporate social and environmental responsibility, international business ethics,
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business professional code of ethics, corporate good governance and enhancing ethics
in business organization, raising awareness in prevention and withstanding corruption in
businesses, case studies encouraging skills and knowledge required to achieve good
business ethics and social responsibility.
IWEIV HouazrAresureTein u(n-U-2)
3601001 nsdanismalulagansaumadiniugsna 3(2-2-5)
Management Information Technology for Business
wialulagrouiimes sniauls Yonduls waluladansauwma ssuvasaume
LazN153ANI109ANT Bunesilauazszuuinioris MIndvddiannsetnd AussuLas
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Computer technology including hardware, software, information
technology, information system and management of the organization, the Internet and
networking, electronic commerce, moral and ethical of information technology. The law
and act with computers and information technology, electronic documentation, Using
programs for presentation, making spreadsheets, data analysis, information
management, creating publication as well as practical experienced by using the business

software.

3521101 MU TTudy 3(2-2-5)

Principle of Accounting
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LuRanmInsURE ndnnsuazismsduiindayinumdnnisdayly nsduiinsienisniuaes
Uy¥ N159RYNSUNAAEY NTZAIBYININIT wazauNIRUdmsuAIN1sFev1edual Aan1suinag
LaENAINTRAAIMINTTY miﬁty%m@gaﬁ%ﬁu syuuludAgy

Definition and purposes of accounting.  Benefits of accounting
information, accounting framework, principles of double-entry bookkeeping system,
accounting cycle recording, trial balance, and work sheet. Financial statement for
merchandising business, service business and industrial business. Value added tax
accounting and voucher system.

SHEIYN VDWATAIBEUIYIIYAIVN U-U-9)
3591101 NANLATYFAENS 3(3-0-6)
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Principle 0f Economic
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Principle and definition of economics, demand and supply, change and
elasticity of demand and supply, market equilibrium, consumer behavior and theories,
Theories on production, costs and production cost, revenue and profit, market definition
and structure, price determination in various market categories, national income, money
and fiscal finance, international trade, national economic ¢oals, macroeconomic
problems and solutions, business cycle and economic development for the integration
of philosophy of sufficiency economy.

3532202 N13N188IN35IND 3(3-0-6)

Business Taxation
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Tax policy, criteria, evaluation methods and taxes collection according to
revenue codes and other taxes, including personal income tax, corporate income tax, value-
added tax, specific business tax, income tax withholding, custom tax, stamp duty, and others
related taxes, tax computation, tax filing and tax payment of businesses.

SRAIY FouazAraSuresneinn U(n-U-2)
3532401 N13IANIINITIRU 3(3-0-6)
Financial Management
YOULYN ANYUY UmmwLLawﬁwﬁ'ﬁums'h&mm?uiuqiﬁa] napAUT NN LAY
AUAIAYVDINITHUTIND NITVATILIIUNITRY NFIAMEENU N15TANITRUN UL ULIEY
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Characteristics, role and duties of the financial officer in business as well
as the goals and importance of business financial. Analysis of financial statements,
financing working capital management, the value of money by the time, the evaluation
of investment projects, financial markets, capital markets and dividend policy.

3562004 N153AN1INSNEINTUY Y 3(3-0-6)

Human Resource Management
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History, concepts and theories related to human resource management,
responsibility, processes, and procedures in human resource management, human
resource planning, selection and recruitment, human resource training and developing,
career development, reward and benefit management, increasing motivation, job
evaluation, job rotation, labor relation and trends in human resource management,

strategic human resource management, and factors influencing modern human resource

management.
SHEIYN YDWATAIBEUIYIIYIVN U-U-9)
3562005 ASAANITNITNAALAZNITALUIIU 3(3-0-6)

Production and Operation Management

WIAALAEANUAIAYVBINITHAALAZAITANTUINY NAENTNITNEARAENIT
ALiiunulugsia N130NKUUTEUUMINEALAENNTAMEILIY NMTTANTAMAIN N1SIFRNTIIG
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Concepts and importance of production. Production and operation
strategy, production and operation systems design, quality management, selecting
location for Facility/ Plant, production and operation layout, production and operation
planning, prediction, production planning and control, inventory management, and just-
in-time production systems.
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3542403 N13IANITINITAAIN 3(3-0-6)

Marketing Management

WIANNAANITIANINSIaAlLARISTET 21 ANNLINEBNVININNSAAIA NS
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Concepts on marketing management in the 21% century, marketing
environment, creating satisfaction and value for consumers. Consumer behavior study,
market competition and strategies, product management, price setting, place for distribution
and marketing promotion.

3563009 ddauaslusunsudsagudmiuanugsia 3(2-2-5)

Statistics and Package Softwares for Business
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Fundamental knowledge in statistics and its application including data
collection, data analysis, hypothesis testing, analysis of variance, forecasting and
quantitative analysis for business decision, fallacies in using business statistics , and
software for basic statistical data analysis and data presentation.

WY FouarAresue TN un-U-2)
3563010 N133ANIFUINNTTY 3(3-0-6)

Innovation Management
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Concepts, processes, framework, and importance of innovation and
organizational creativity, innovation development and idea formation strategies
considering ethics and social responsibility, presentation of new business management
ideas to enhance competitiveness, factors influencing organizational changes and
creating innovation, role of leaders in defining innovation strategies conforming to
environmental changes in economics, society, politics, cultures, and technologies, and

knowledge transfer within organizations.
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3564010 N153AN1TTNAENS 3(3-0-6)

Strategic Management
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Concept, importance and benefits of strategic management in
organization. Examining business environments, analysis internal and external factors
influencing business organization including competitive environment, determining
organization direction and strategies. Implementation of strategies including evaluating
and controlling of strategies through case studies.

2.1.2 nguventeny (NFUIVIN1TIANIITINA)

WY YauazA1a5uII8IYVT uw-U-2)
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Management and Organizational Behavior
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The concept and theories of management, competitive management
role, business structure, organization planning, organizing, motivating and controlling.
Study on human behavior development, staff encouragement for organizational change
management. Organizational culture, leadership and motivation in human behavior
developing in the organization.

3561103 NOUAEEIMITULNGINT 3(3-0-6)
Business Laws
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Essential laws for businesses and organizations, understanding of
contracts related to business management including sale contract, loan contract,
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contract of suretyship, pledge contract, lease agreement, bill of exchange, and other
laws including intellectual property laws, consumer protection laws and labor laws.

3524301 My iienisdanis 3(3-0-6)

Managerial Accounting
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Development and analysis of accounting data for planning, controlling
and decision making through full costing and variable costing. Cost Volume Profit analysis
(CVP analysis), tax cost analysis, limitation and budgeting, statement of changes in
financial position and statement of cash flow.
IWEIY HouazrAresureTein u(n-U-a)
3562104 N13IANIITINIYNYUAULUIATEFNANBLNE 3(2-2-5)

Sufficiency Economy on Community Business Based
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Forms of sufficiency economy on community-based, potential analysis
to determine the appropriate form of business to the community. Factors influencing
the success and failure of the community business. Guidelines for community business
development with creativity and community innovation, promoting knowledge and
understanding on community business operation based on the sufficient economy
through a study visit.

3562105 N151959169589N9FIND 3(3-0-6)

Business Negotiation
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Concepts, theories, characters and types of negotiation, process and
negotiating methods, planning and implementing negotiation. Strategies and psychology

in negotiation, negotiating communication and negotiation factors. International and
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cross-cultural negotiations. Ethics in business negotiation and analyzing case studies for
effective business negotiation.

INEIY FouazArasuresein u(n-U-a)
3562106 AMggiuazn1TUIINSTINe 3(3-0-6)

Leadership and Team Management
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Roles and responsibilities of organization leaders. Characteristics for motivating
and promoting the staff cooperation in the organization. Developing personalities, skills, and
leadership for team building. Highlighting on the importance, types, and skills for team
building, managing team and organizational conflict, identifying team working problems and
barriers and solutions.

3563108 n'lsé‘fmn'ﬁﬂ'rml,?imvmﬁsﬁa 3(3-0-6)

Business Risk Management
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Concepts on risk management, types other risk factors. Techniques and tools
for risk measurement and evaluation for risk management. Characters and types of risks,
factors influencing risk management including an individual, business organization and financial
institutions risk management.

3563109 ﬂﬂiLﬂUﬁ‘Ui”ﬂaUﬂﬂiﬁiﬁﬁ] 3(2-2-5)

Business Entrepreneurship
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Characteristics and properties of being good entrepreneurs, business
establishing guidelines, organizing internal resources in organizations, making business plan,
business environmental and relevant laws. Morals and professional ethics of business
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operators for encouraging creativity, innovation to be the entrepreneurs of the globalization
era and organization study visit.
INEIY YauarA195U18I18IvN un-U-0)
3563111 N1338N9TIND 3(2-2-5)

Business Research
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Concepts and objectives of business research, principles, methodology
and process of business research, research design, development of research tools,
sampling methods, data collection methods, writing reseach proposal, analysis of data,
research presentation and preparation research paper.

3564112 AUAUINTIANITFIND 3(2-2-5)
Seminar in Business
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Critical issues of business concepts in organizations by using

conceptual framework of management, researching and presenting the business

management issues. Analyzing and proposing solutions in business management
application including present the report in a meeting for discussion and improvements.

ngNIVNBNUIAY  (NFuIVIFINITENINAUTEINA)

3582101 N1353ANT3TINDIENINUEINA 3(2-2-5)

International Business Management
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Meaning, importance and role of international business. International
Trade Theory, The business environment towards international business. Strategic
entering to International Business, organizational structure, international marketing
management, financial management and currency exchange markets. International
human resource management, international entrepreneurship and contemporary
international business management trends and organization study visit.
WV HouazrAresureTEin u(n-U-a)
3582103 ANINUINABUNITINATEN TN 2N 3(3-0-6)

International Business Environment
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Key roles of business environmental factors towards international
business; analyze the challenges of environmental factors associated in international
business context; including the socio-cultural, political, economic and technological
environments. Highlight the current changes and trends in international business

environment.

3582104 N13ANTITVINIAUSITU 3(3-0-6)

Cross Cultural Management
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Concepts, meanings and elements of culture. Roles and impact of
cultural factors on international business operations. The importance of cross-culture
management, Multi-perspectives on cultural differences in various contexts on
international business. Communication and interactions across cultures, negotiating
across cultures, cross cultural ethics and corporate social responsibility, cross cultural
leadership, multi-cultural work group and team, cross cultural business etiquettes and

challenges of cross-cultural management in practices.

WY YauazAreSureTedv u(n-U-o)
3583106 N153ANINININTUYWITERINUsTINA 3(3-0-6)

International Human Resource Management
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Concepts, principles and process of intermational human resource
management. Managing human resource in multinational companies, trends and factors
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affecting international human resource management. Formulating goals and objectives in
training, evaluation, compensation and its implications in the international human resource
mManagement.

3583109 HUsznaun1suazn1susenaugsnaluadey 3(2-2-5)
Entrepreneurship and Venture Creation in ASEAN
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Concept of international entrepreneurship in the current business situation.

Highlicht on business environmental and international marketing that affect business

operation in ASEAN. The entrepreneurship process in business establishment in ASEAN such

as business start up, expansion and business exit, the synergies of the business plan for doing
business in ASEAN countries and organization study visit.

3583110 n1sdanIIMsUdazdsaan 3(2-2-5)

Export and Import Management )
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Concept of export and import management. The fundamental practices of
export and import, laws, regulations and restrictions in relations to export and import. The
preparations for procedures, documentation, custom process, payments and insurance
involving in export and import issues, forms of payment including currency exchange rates
and organization study visit.
WY FouarAresue TN un-U-2)
3583111 N15338§5NATENINUTEINA 3(2-2-5)

Research Methodology in International Business
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Role and importance of international business research, research process,
methodology, problem identification, research design, hypotheses testing, data
collection, use of information technology in data processing, data analysis and results
interpretation and presentation.

3583115 N1AANITNITNAINTLININUTLINA 3(3-0-6)
International Marketing Management
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Principles, concepts and theories of international marketing. Analyze
international marketing environment for international business operation. Marketing
process, market sefmentations, consumer behavior, market modes of entry and strategic
marketing for international business. Market expansion and ethics issues on international
marketing, including problems analyze in international marketing through case studies.

3583116 ABINguEEIUTUTINATEnINUTEImA 3(2-2-5)
English for International Business
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English communication skills for international business operations

including reporting, presenting, writing business letter and email regarding to making

inquiry, selling, making payments, insurance, transport of goods and banking.

WY FouarAresue TN un-U-2)

3584114 FUNUINTTIANTFINTEN I TEINA 3(2-2-5)
Seminar in international business Management
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Critical issues of international business, presenting problems issues and

solutions on international business management, presenting report in the workshop

conference.

NguAIYNBNUIAY (NFUIVINITIANITUIANTTUYUTY)
3561104 NITUIUVAUNITNMUN 3(3-0-6)
Development Paradigm
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Definition, ideas, theories, processes in developing paradigms, the past
developing models, present time and future trends, application of development

theories, paradigm adoption on the Economic and Social Development Plan.

3561105 n133an13A143 wazpiidayyvinsnusiuaide 3(2-2-5)

Knowledge Management and Contemporary Local Wisdom
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Definition of local wisdom in community context, procedures in decoding
wisdoms to obtain its core implication and value, guidelines in reserving, restoring and
adopting wisdoms for rural development, organizing information and knowledge
systems, systematic knowledge enhancement and fulfillment, and maximizing benefits

from its knowledge foundation effectively and accordingly to changing environments.
WY YauarA1a5UIIINIY w(n-U-2)
3561106 YUBUAUUIANTTUNIFIAY 3(2-2-5)

Community and Social Innovation
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Community and Social Innovation History and evolution of various
innovation types including technologies, currency systems, production, marketing which
related to changes in human society based on the landscape ecology differences by
being a tool for organizing social, economic, political, power expansion in various regions.
Presenting appropriate innovation wisdom in each community, Taking community
observational study with the application of the prototype community innovation.

3562107 N15AANIIAAIAYNVY 3(2-2-5)

Community Marketing Management
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Community Marketing Management Concepts, community market
management process, marketing mix management, SWOT analysis for establishing of
community markets, creating marketing environment, marketing innovation, formulating
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community market policy, case studies analysis in community marketing and community
observational study.

3562108 NTIAVIUAULIUNYN YU INELTY 3(2-2-5)

Community Strategic Planning
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Concepts and practices concerning community master plan integrated
with participatory process based on community development paradigm, using modern
case studies to demonstrate the procedures and success factors of developing
community master plan mainly considering community contexts and community study
visit. .
WY YaLazA1as UV w(n-U-2)
3562109 N13IANIITINIYNYU 3(3-0-6)

Community Business Management
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Definition, concepts, and characteristics of community business, types,
and importance of community business, essential factors in operating community
businesses including business management, human resources management, marketing,
finance, and accounting, factors influencing success of community business, adopting
sufficiency economy philosophy in community business management concerning
community potentials.

3563112 N15AANTTLAIBUNL YUY 3(2-2-5)

Community Network Management
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Principles, concepts and theories in network management in various
dimensions, analyzing the power of networking on community development, contexts
in network management, factors influencing network management, and case studies in
community organization networks, and civic network management.

3563113 waluladiimnzauianisadrauianssy 3(2-2-5)
Appropriate Technology for Innovation
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Importance of technology, practices and development of technologies
based on job characteristics comprising selection and adoption of technologies by
integrating technological knowledge to develop life quality, studying local and global
wisdoms, energy- saving technologies, alternative energy building technologies, and
transformation of energy and artificial technologies.
IWEIV HouazrAresureTein u(n-U-2)
3564113 N1SBUIANTIUNYNYY 3(2-2-5)

Community Innovation Research
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Using ideas, concepts, theories, and research methodology in cross-
disciplinary to identify complete, holistic, and flawless solutions based on research
methodology and interdisciplinary approach to resolve issues in social, community, and
local development.

3564114 FUNUINITIANITUIANTTUYNVU 3(2-2-5)
Seminar on Community Innovation Management
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Various topics concerning community innovation management, studying

best practices in community innovation management, and case studies regarding

successful communities, planning and developing communities into sustainablilitiy, and
organizing conference for sharing knowledge in community innovation.

3) ngudvuden
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Business Psychology
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Definition and scope of task in business psychology. Concepts and
theories of psychology, application of psychology in business management for
understanding self and others. Counseling and motivating colleagues, considering
leadership, communication and decision making in working with others, interpersonal
relationship and happiness within organization.
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Organization Development
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Methods of systematic organization development and improvement for
the effective organization, organization change, internal components of organization,
development process, change management, data collection, organization analysis,
solving organization’s problems, process and techniques of improvement and problem-
solving.

3562205 uyweaunusluaIAnig 3(3-0-6)

Human Relations in Organization
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Fundamental concepts of human relations. Highlisht on building
relationship within organization to understand ourselves and others. Communication
between individuals and agencies within the organization including coordination,
motivation and promoting relationship activities.

3563211 m'ifffﬂmiqiﬁwmﬂna'mLl,a::“llmmﬁﬂ 3(3-0-6)
Small and Medium Business Management
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Business forms in various aspects and problems that may occur in small
and medium business, such as investment funds, resource management, planning,
marketing, production planning, forecasting, business management, including the
importance of the laws relating to business and government, along with the performance
evaluation of the business.

IRAIY FouazArasuesEIn un-U-2)

3563206 NINAUIYARALETRNBUTY 3(3-0-6)
Personnel Development and Training
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Needs for personnel development and training, planning, course
programing, and evaluation of the personal development and training program with
modern training strategies.

3563207 NINAUIYARNNINNINGIND 3(3-0-6)
Development of Personality for Businessman
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Significance and extent of personality for business. Elements of

differences between individuals that affect personality, strengthen and developing the

personality in term of speech, outfit, etiquette and social manners including personality
modification to create the better image for success in business and life.

3583108 n1sdanisladafnduaziaelgguniy 3(3-0-6)

Logistics and Supply Chain Management
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Concept, roles and importance of business process relating to logistic
and supply chains management, including purchasing and procurement, inventory and
warehouse management, production planning and management, packaging, material
handling, transportation, distribution, customer services, information technologies for
logistics and supply chains management, the improvement in efficiency and cost

reduction.
SHEIYN YBWATANDS UYLV un-u-a)
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Business and Border Trade
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Concept and environmental related to business and border trade
between Thailand and neighboring countries. The importance, potential roles,
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opportunities, risks and barriers of border trade. Formulating and implementing of
strategies for business and border trade.

3583204 n1sdanisgsnawnsuled 3(3-0-6)

Franchise Management
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Concept and definition of franchise business, types of franchise,
advantages and disadvantages of franchise business, benefits and risks of running
franchise business, regulations and condition concerning franchise business, marketing
management of franchise business, seeking capital in running franchise business,
feasibility analysis, contacting, and identifying business opportunities with franchise
system.

3584209 mwﬁmﬁams%mswquﬁaLﬁaeﬁu 3(2-2-5)
Basic Chinese Language for Business Communication
sinwrnsdeanslagldniuniudosiunisgsia Taeiuinuenisiluasnisye

ﬁugmmaqiﬁﬂuaammsaﬁamq LU NISHULLINULDY N1INANINNIY N15NA1I81 NS

AMuuzth MsfnsoauadeyaieIfuAUM aeuntuTIAN
Basic Chinese communication skills for business focusing on speaking and

listening skills in different situations, such as introducing oneself, greeting, saying

goodbye, giving suggestions, making queries regarding the product information and price.

WY FouazAasuresIeIv Un-U-9)
3584211 ANT5ANISUATNANSLEASAUAN 3(2-2-5)
Participation in Trade Fair and Exhibition
ANUAIAYVRIULARITUA A TINTIANT TATIwaN v lazIURUURY
NULAAUALEENTTRTINSSANS Mswseudalunisdsanu 33015 sTuuLar Tunouves
AITLNIUIU BEINNINTIAULEASFUATAENIITUIINNVUIAVDITY gUmemLLazﬁuﬁ
WeusslomilunsdaasunissmineausiliUsyauanudisa
Importance of international trade fair and exhibition. Analysis the

characteristics and pattern of trade fair and exhibition. Preparing to participate in the
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international trade fair and exhibition, system, procedure and setting up for different

type of trade fair for the purpose of promoting sales successfully.

3562206 msdeansiienisadiauinnssy 3(2-2-5)

Communication for Innovation

WLIRA MENNT NSFUINNNT UNUM ANSURRTEU vasnsaeansronIsimm
UnuMYessaesansanesULuUIonsUsEduiuS uagiileysglomisenisiamniie iy
wavderudrusanludusng qiidenndestuanudenisvesiesduiienisadiauinnssuly
YUYU

Concepts, principles, processes, roles, and responsibilities of
communicating community development , contribution of diverse communication
channels in public relation to benefit community and society development aligning with

local demands for enhancing community innovations.

3562207 NSNALINANSUTTLAZUINT YUY 3(2-2-5)

UﬁUWLLﬁ”VIﬁWEﬂﬂﬂWﬁ&I‘?}u mumaﬁmm WU?,J‘U‘UEJ V]u‘VINﬁQﬂZJLLa”’NMUﬁ'ﬁ@J
1umiwwmmamﬂm€mawsmi LUIAA ﬂiuU’JUﬂ'ﬁLW@ﬂ’]iWW‘N’]NaG}ﬂﬂJ% ﬂ’]iﬁﬁ’]ﬂlﬁ@\ﬁ’n
GUENB\IaGIﬂm‘Vl ﬂ?iﬁi’]\‘iLL‘UiUﬂ miimmmmgmmammwLLaz‘Uimﬂuﬁqmu NSUILEUDLAY
LDINNNITHAN

Community contexts and resources, importance of intellectual, human,
social, and cultural capitals in developing products and services, concepts and processes
in product development, and story-telling, branding, community products and services
quality accreditation, and marketing presentation and channels.
eV ok FouazArasuesEIN un-U-9)
3563212 ﬂ']’iLﬁu%VlEJ'lﬂiﬂiZU’Juﬂ']'i 3(2-2-5)

Training Facilitator

MANNNT Wifn warAauznisangleaninug mstniuinye uagiasuasne 1an
AR N1TIATIEN MTATIMENGAT N15BBNALUY NTTARANTTUNITITEUIRUUTdIUIW Tnely
wafiasnegiviuade

Concepts, principles and techniques in knowledge transfer, skills
acquisition, attitudes formation, analysis, design, and implementation of outstanding

courses via participatory learning enhanced with modern technologies adoption.

3563213 AMEFIAUMSUTNTYUTY 3(3-0-6)
WA NuN13EHdn ANUAIAYLATUNUINUBIEUNRBNITIALILAZ USNT
YUy LELUNTEUIUNTRAIUTINYDNYUY NTEUIUNsAnkazn1Tandula wuilymiegied



a8

dusa eliAnnsasulamisdinn muuHULIUNYILTY LazNSEAansTTINAUa
Tunsusmsyau

Leadership theories and concepts, roles and contributions of leader in
managing and developing community with participatory management approaches,
thinking and decision making processes, participatory problem solving to induce social
changes according to community master plans, and good governance principles in

community management

3563214 FUNNUATIDYUYU 3 (3-0-6)
Health and Community Way
LLmﬁmLLasLLmUﬁﬁ’aLﬁmﬁ’umiﬂaqﬁ’uuazguaqmmmmu lne3BnaNna

sevinanfifygviosiu suusssuden Ussmd Auanuddiuaisisauguarslva Tnewdy

JUAMWUUDIATI
Concepts and practices in community health prevention integrating

wisdoms, customs, cultures in locality and modern knowledge in public health

emphasized by holistic healthcare approach.

4) nguIviufuinisuaziinuszaunisalividw

eV ok FouazArasuesEIN un-U-9)
3565601 nswsesEnUsEauNIsalIvITNUITNSgINa 2(90)

Preparation for Professional Experience in Business Management

N15LA38URNUTZAUNITUAIUNITUINITTIND NsteSeuAunTaulunig
UHURMIUAIUAIG 9 mﬂmmaﬂ%mumm ADUNILADS YARNAIN A5l 1915INE
I5servussadlunisuszneuinndnuasdu d Wiolasuadsuseansninvesnuesnounisin
Uszaunsallisnan

Preparation for business administration internship, including how to use
office equipment and computer, improving personality, using language at work as well
as work ethics for pre-business administration internship.

3565701 n1smsedrnannafne 1(ausat 30 F2laK)

(Pre-Cooperative Education)

waﬂm'iLLa LLu'mmﬂEJ'muaﬁﬂﬁ]ﬂﬂw’l ASYUIUNTHATTUR BB AN AN Y]
’i‘“L‘UEJ’UsUE]U\‘iﬂUVILﬂEJ’JGUENﬂUﬂMﬂﬁ]ﬂﬂE’]ﬂ’J’]M’iWU%’]ULLa WALANITHTHNAIUNTDUADUNIT
WauanulsEnauns

Concepts and principles of cooperative education. Processes and
procedures of cooperative education including regulations related to cooperative
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education, basic knowledge and preparation techniques for pre- business administration
internship

3565602 N1SRNUszaUN13lIYITNUINII5IND 5(450)
Internship in Business Management
UnAnwuiinuasadagnisdaluiinisinanuiunhenuvesnasgiazionsy

dielildsutszaunisaissaannmisnuuenanufiny] sudmsdamisenunsinnuuas

ayunanisiinauludiiuinig Iasfionasdidmenisinanuialguiinanousentnaulaetiu
nMsUftRnuegnlsedeuids Snwng sulsudetiduvesmhenuiifinny wagnnseh

Tiuanza
Business administration internship in government agencies, government

enterprises, and private sectors to gain real work experiences from the workplaces

outside university and presenting the report regarding work experiences highlight on
behavioral and practices to the advisor.

eV ok YouazA1asueTEIN un-U-9)
3565702 annaAnen 6(1 AMANTSANE %38 16 dUATY)

(Cooperative Education)

Un@nwideslUufifnuaniafine a darulszneunisiuatalewdy
WINNUTIAIVEENIUUTENOUNISATY 16 SUAW aufiniadrnde anviwiimuailewads
AunsUfiinuudiinfnwidesdissnivnswaziiaueransiluitinudennnase
ain Wievmsussidiunaliuvidelsirulasinanuanisuseifiuvesenansddmadime
visoninnuimuaumsuitinuluaauussneunisuazansenuinins

Conducting co-operative education as the temporary staff for 16 weeks
or as their department terms and conditions at the full-time establishment. Submitting
their academic reports and present their training results at the end of internship to
faculties members for evaluation. Grading depended on advisors consideration or

supervising staff in establishments together with the academic reports.
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